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aviation is an intensely competitive business,

it is notable amon g the world’s for-profit

enterprises for its high level of interconnect-

edness and reliance on cooperation amon g competitors.

Technology platforms used by one airline often are appli-

cable to another, even fierce rivals. Many of the worldwide

aviation business’s inefficiencies, in fact, arise from a lack

of common standards and systems.

This is where SITA, the informa-
tion technology and communications
specialist owned by its air cransport
industry members, comes into play.
Founded in 1949 by 11 airlines as Societe
Internarionale de Telecommunicarions
Aeronautiques, it opened its first telecom-
municatons center a vear later in Rome,
where it manually transmiteed informa-
tion with perforaced tape and releprinters.

The cooperative company has
evolved a grear deal since then and now
is involved in nearly every aspect of

air transpert communications and IT,
developing a broad range of equipment
and services to facilicare the movement
of informatien within and among air-
lines and between carriers, airports and
passengers. “When ¥oL think abour ir,
the main enablers of globalization are
air rransport and technology, and SITA
sits at the intersection of air o ansport

and technology,” Chairman Faul Coby,

British Airways CIO, tells ATW,
SITA says its members represent
“over 90% of the total airline business

SITA marks its 60th
anniversary in 2009
looking

uture

worldwide.” Its board comprises 35
nonexecutive directors from its top 20
customers in the previous year, nine
regional representarives and one seat
held by an airport grouping,

With headquarters in Geneva, it
employs more than 4,500 worldwide
representing 140 nationalities. It pro-
vides services to more than 550 mem-
bers and 3,200 customers comprising
airlines, CRSs, airports, acrospace
u_'ﬁmp;mjes. air CArgo FI-[‘OI-‘jd{_‘]’S and gOv-
ernments, Operating in more than 22
countrics and territories, SITA manages
more than 17,000 IP connections on
behalf of nearly 700 customers.

*“It’s a model of collaboration chat
has been able o change and adapt
through the years,” Coby says. “We
now provide telecommunications glob-
ally to airlines and airports. We enable
basic connectivity, but we do so much
more. We provide solutions for the air
rransport community.”

Perhaps as significant as its various
products, such as self-serve check-in
kiosks, SITA conducts a number of
studies and surveys to determine air-
lines’ and passengers’ artitudes roward
technologies and IT-related services
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