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TOGETHER-- Four public relations
agencies, each with a different speciatty,
pooled their resources and created Atlas
Alliance. Of the participating shops, two
are U.S-based and two are located
abroad. These are:

- TrevelinolKeller

- Lanza Group

- The Wordshop

- ActivePR

"With new opportunities surfacing in
the marketplace, like-minded boutique
agencies need to join together to
develop a new business development
strategy," says Dean Trevelino, CEO
of Atlanta-based Trevelino/Keller
Communications Group and creator of
Atlas Alliance. "Clients need certain
capacities, among them Hispanic mar-
ket expertise, that just one shop can-
not deliver." In addition to collaborat-
ing on certain assignments, the agen-
cies are also pursuing business

together, Trevelino notes. Atlanta-
based Lanza Group, whose staff col-
laborated with Trevelino/Keller on
work for Verizon, is providing the
Latino market expertise in the group.
The two international shops in Atlas
Aliance - London-based  The
Wordshop and ActivePR, headquar-
tered in the Middle East - are doing
work for SITA, the airline technology
company that Trevelino/Keller repre-
sents stateside. "The possibilities of

our partnerships are endless," says
Ralph Herrera, who founded Lanza
Group in 2003 with Arturo Samayoa.
The Atlanta firm is no stranger to
teaming up with intemational shops.
Earlier this year, it joined forces with
Rivera & Rivera, an advertising agen-
cy in El Salvador, to target Latin
American advertisers seeking to break
into the U.S. Hispanic market (HMW
Archives  5/16/05.  Extending
Coverage).




