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Eighteen-month-old London B2B agency The Wordshop is one of the inaugural members of the Atlas Alliance, a network of small B2B firms.  At the same time, The Atlas Alliance announced a new client, Marketworks, a multi-channel e-commerce solution provider.  

The other members of the Alliance are Trevelino/Keller in Atlanta, Active PR in Dubai, and Lanza, also based in Atlanta, focusing on the Hispanic market.

Charlie Pryor, Director of The Wordshop, said, “The formation of the Atlas Alliance was prompted by clients asking us to recommend agencies in other parts of the world that operate in the same way as we do and to provide them with a centrally managed process.”

