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THE RIGHT CHECK-IN TECHNOLOGIES CAN HELP INCREASE PASSENGER
FLOW AND IMPROVE THE OVERALL TRAVELLING EXPERIENCE

Alr Travel Survey 50 percent of pas-
sengers worldwide favour airlines
with greater self-service options. IATA's Fast
Travel Program, part of the association’s
Simplifying the Business initiative, is working
towards providing better self-service options.
By creating uniform standards and recommend-
ing practices, [ATA is helping to provide a bet-
ter travel experience for the customer. As part
of the Fast Travel Program, new solutions are
being monitored to try and find ways to speed
up the check-in process.

The world’s top airports are also working
hard to meet demands from travellers for self-
service options. Approximately 80 percent of
the world's leading airport operators intend to
make passenger self-service the primary chan-
nel for check-in, according to the sixth annunal
SITA Airport IT Trends Survey 2009, which is
sponsored by Airline Business and Airports
Council International,
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In 200% the survey had a record 106 responses from air-
ports and airport groups, representing 172 airports from
around the world, including 56 from the top 100 in terms of
revenue and passengers.

The survey found that around &0 percent of all airports
already have check-in kiosks, and this will increase to 90 per-
cent by 2012. When asked about their strategy for kiosk use
most airports plan to increase the number of kiosks further,
whether for check-in (44 percent) or for new functionalities
[nine percent], such as offering passport scanning and bag-
tag printing solutions.

The worldwide growth in passenger self-service is being led
by the world’s busiest airport, Hartsfield-Jackson Atlanta,
where self-service check-in now stands at an industry-leading
benchmark of 83_8 percent of passengers — almost double the
global average of 44 percent at other major international air-
port hubs surveyed.

According to the fourth SITASAIr Transport World Passen-
ger Self-Service Survey, self-service check-in at Atlanta has
grown by 215 percent over the past four years and 82 per-
cent of passengers also prefer self-service check-in options
when available.

Approximately 80 percent
of the world's leading
airport operators intend to
make passenger self-
service the primary
channel for check-in







